
 

 

 

 
 

Male Psychology Infographics 
 
 
Infographics	are	visual	representations	of	information,	data,	or	knowledge.	They	are	
useful	in	that	they	convey	information	quickly	and	clearly,	but	it’s	important	to	
remember	that	they	offer	only	a	snapshot	about	an	issue,	and	that	behind	every	

infographic	are	the	complex	real	lives	of	people,	and	in	some	cases	the	real	hurt	of	their	
experiences.	

 
 
 

Usage,	Permissions	&	References	

Usages	
The	infographics	on	the	CMP	website	are	intended	for	the	following	purposes:	
-	to	highlight	statistics	we	think	are	interesting	in	relation	to	male	psychology	
-	to	highlight	topics	for	discussion	and	further	research		
-	to	be	used	in	teaching,	research,	or	writing,	but	not	as	the	sole	source	of	information.	
In	other	words,	the	primary	source	(or	sources)	upon	which	the	infographic	is	based	
should	be	accessed	and	read.	Infographics	are	a	good	starting	point,	but	there	should	be	
some	effort	to	understand	the	complexity	of	the	context	in	which	the	infographic	
belongs.		

Permissions	
These	infographics	were	designed	by,	and	the	copyright	is	owned	by,	The	Centre	for	
Male	Psychology.	Permission	is	granted	for	use	of	these	infographics	for	any	non-
commercial	activity	as	long	as	a	link	to	The	Centre	for	Male	Psychology	is	clearly	
referenced	(e.g.,	the	CMP	URL	of	the	infographic	is	shown	beside	the	infographic).		

References	
The	following	provides	a	list	of	references	and	/	or	links	to	where	the	source	
information	for	the	infographics	can	be	found.	We	are	unable	to	offer	any	support	with	
regards	to	accessing	specific	references,	which	might	for	example	be	accessible	only	via	
an	academic	institution,	or	behind	a	‘paywall’.	
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Quotes 
 
"…the happiest men are those who are happiest at work. This is not primarily about 
wealth, but a sense of making a difference, being part of something bigger and more 
meaningful" 
— Barry & Daubney 2018, p.7 
Barry, JA & Daubney M (2018). The Harry's Masculinity Report 
USA. https://s3.amazonaws.com/harrys-cdnx-
prod/manual/Harry%27s+Masculinity+Report%2C+USA+2018.pdf 
 
 
 
“the overriding majority of American men aren’t “in crisis”.  Rather, they aspire to be 
decent; they want to work, provide and nurture; they want to be loving, sharing 
partners and caring friends” 
— Barry & Daubney 2018, p.10 
Barry, JA & Daubney M (2018). The Harry's Masculinity Report 
USA. https://s3.amazonaws.com/harrys-cdnx-
prod/manual/Harry%27s+Masculinity+Report%2C+USA+2018.pdf 
 


